Terms and conditions will be housed on the Sanlam website at www.sctmrunforgood.co.za
Terms and conditions: GivenGain campaign for runners
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The GivenGain campaign is part of the Sanlam Cape Town Marathon taking
place on Sunday, 15 September 2019.
The campaign is open to all participants running the Sanlam Cape Town
Marathon who are 18 years or older.
Runners who want to raise money for CANSA must do so by creating a profile
on GivenGain at www.givengain.com/t/cancercrewforcansa/.
Prizes may be awarded to the five runners who raise the most money for
CANSA on GivenGain. This will be at the discretion of the campaign organiser
and the title sponsor, Sanlam. These prizes will be sponsored contributions from
ASICS as well as VIP experiences after the race. These prizes are nonreturnable, non-transferable and cannot be exchanged for cash.
If prizes are awarded, winners will be notified by telephone.
Winners’ names may be used in the press for marketing purposes.
The campaign starts on 31 July 2019 and closes at midnight on 15 September
2019.
Entries will be published from the day the campaign goes live.
Participation in this campaign constitutes acceptance of these terms and
conditions.
The campaign is run by the King James Group, Sanlam’s advertising agency.
Should prizes be awarded, the organiser’s decision will be final and no
correspondence will be entered into.
The organiser reserves the right to terminate or temporarily suspend the
campaign in the event of technical or other difficulties that may compromise its
integrity.
The organiser and its agents accept no responsibility for difficulties experienced
in participating in the campaign.
The organiser will not be held responsible for any direct, incidental or
consequential loss or damage that any person may incur in relation to any
information the organiser provides in relation to the campaign.

